
 

MILLENNIUM HOTELS & RESORTS ANNOUNCES NEW ‘LOVE MY MILLENNIUM’ 

CAMPAIGN TO ENHANCE SUCCESSFUL MY MILLENNIUM LOYALTY PROGRAMME 

 

London, 29th October 2019: Earlier this month, hospitality group Millennium Hotels & 

Resorts launched its new three-month ‘Love My Millennium’ promotion for My Millennium 

members.  

Following the successful launch of My Millennium in March 2019, the group continues to build 

its loyalty programme with a promotion that rewards members with bonus points for every 

booking made directly through the Millennium Hotels & Resorts website.    

With ‘Love My Millennium’, members can enjoy double points with every two-night booking 

and triple points for every three-night booking made, in addition to a 10% discount on stays 

and other amazing deals at over 100 Millennium Hotels & Resorts properties worldwide. 

Through ‘Love My Millennium’, members will also enjoy special perks during their birthday 

month, Black Friday and the Christmas period. These exciting members-only privileges enable 

guests to redeem over a hundred rewards, from room upgrades and hotel nights, to shopping 

experiences with leading brands worldwide, such as Amazon, Uber, Apple, M&S, to name but 

a few. 

"We deeply value our guests and their experience at Millennium Hotels and Resorts. Through 

‘Love My Millennium’, we enable members to earn points faster and enhance their experience 

with a suite of meaningful rewards,” says Kieran Twomey, Group Chief Operating Officer 

at Millennium Hotels and Resorts. 

In addition to room nights, ‘Love Food’ and ‘Love Weddings & Events’ promotions will also be 

included under the ‘Love My Millennium’ campaign, giving members more exclusive privileges 

in participating hotels across the group. For ‘Love Food’, guests will be encouraged to post a 

photo of their perfect meal at participating restaurants with #LoveMyMillennium for a chance 

to win My Millennium Points every week. Members exploring wedding venues or looking to 

organise special events can enquire through ‘Love Weddings & Events’ and stand a chance 

to win My Millennium Points and even a complimentary holiday at any one of Millennium Hotels 

& Resorts properties worldwide.  

"’Love My Millennium’ will tell the story of how our guests can fall in love with their Millennium 
Hotels & Resorts experience again and again. Our new campaign provides more reasons for 
our customers to engage with us.  In addition to hotel stays, we are excited to showcase our 
top-quality food & beverage offerings, enchanting wedding venues and fully-equipped 
corporate spaces. We are delighted to offer our members so many ways to celebrate special 
moments at our hotels as part of our journey together,” says Saurabh Prakash, Group Vice 
President, Digital Marketing, Loyalty & Distribution at Millennium Hotels and Resorts. 

Booking period is until 31st December 2019. Stay period is until 31st March 2020. To sign up 
for My Millennium Guest Rewards Programme or learn more, please visit: 
www.millenniumhotels.com/en/offers/global/lovemymillennium 
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ABOUT MILLENNIUM & COPTHORNE HOTELS  

Millennium & Copthorne Hotels (M&C) is a London-based global hotel company, which owns, manages 

and operates over 135 hotels across some 80 locations worldwide. Its properties are in key gateway 

cities such as London, New York, Los Angeles, Paris, Dubai, Doha, Beijing, Shanghai, Seoul, Singapore 

and Hong Kong. M&C is the hotel arm of Singapore-listed global real estate company City 

Developments Limited (CDL). M&C’s global brand – Millennium Hotels and Resorts (MHR) has four 

distinct hotel collections— Leng’s Collection, M Collection, Millennium Collection and Copthorne 

Collection—throughout Asia, Europe, the Middle East, New Zealand and United States. Occupying the 

best locations around the world, MHR has the perfect address for business and leisure travellers. Listed 

on the London Stock Exchange in 1996, M&C was delisted on 11 October 2019 following a successful 

privatisation exercise launched by CDL. 

ABOUT MY MILLENNIUM GUEST LOYATLY PROGRAMME   

My Millennium Guest Loyalty Programme is based on members earning My Points from every qualifying 

hotel stay at over 100 participating hotels across Asia-Pacific, the UK, the USA and the Middle East. 

My Millennium Guest Loyalty Programme relaunched in March 2019, as a platform that prioritises 

inclusivity, value, access, and transparency. Guests earn 10 My Points for every USD$1 spent and can 

use points on a number of rewards, including room upgrades, amenities and services, F&B discounts, 

celebration treats, exclusive experiences and shopping vouchers provided by likeminded brands. 

Visit www.millenniumhotels.com for more information.  
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